MNpookAnon unoBoAng aitnong unoPyndLotntog oto MAAicLO TOU MPOYPAHATOS
ERASMUS+ BIP, «Scent & Strategy — Intensive Program in Fragrance Branding»

J1a mAaiola Twy Evtatikwy Mpoypappdtwyv Metktn¢ Kwvntikdtntog (Blended Intensive Programs, BIP) Ba
TipaypatonolnBel to mpoypappa He titho «Scent & Strategy — Intensive Program in Fragrance Branding»,
He ouvtovioth To Mavemntotiuo ISCOM-Institut Supérieur de Communication et Publicité otn FaAAia kat
gTaipouc:

- To NMavtelo maveniotiplo Kowvwvikwv Kat MoAttikwv Emotnuwv (EAANGda) kot
- To ESIC Madrid (lomawvia)

To npoypappa cuvdualel elkoViKEG (Sladiktuakég) ouvedpieg kat pia eBSopada Sta {wong SLEAKTIKAC
Spaoctnplotntag, n omnoia Ba npaypoatonowndei otn Nikota, FaAAiag amo 21 €wg 25 louAiov 2025.

H yAwooa S18aokaAlog Tou tpoypAappatog sival n AyyAwkr). To mpoypappa ansuBUveTal oe GoLTnTEG Kal
doltTplE MPOMTUXLAKOU emumédou tou TpApatog Emwkowwviag, Méowv kot TMOATopoU He
KatevOuvon- Epyaotiplo Awadnpion Kot Anpooleg ExEoelg Tou Mavrteiou Naveniotnuiov Kowwvikwy
Kat MoATikwy Emtotnuwv. OL mpontu)Llokol GpoLtnTEG UMopoUV VO GUHUETACXOUY, WOTOCO Ba TIPETEL va
£xouv uTon OTL TO MIPOYPALA EIVAL TIPOTTTUXLAKOU ETLITESOU.

O aplBuog twv dpottntwy mou Ba emdeyouv sival £wg MEVTE (5), evw ta kpltrpla afloAoynong mou Ba
AndBoLV urnoyn eival n yvwon tg AyyAkng YAwooog, o€ eninedo touAdyiotov B2 (cUpdwva pe to
KOO TAaiolo avadopdg yLa TG YAWOoOoEG), 0 amouteiton HEcog Opog Gvw tou 8 (okTw) yia autovoeg/
OLLTOUVTEG TIPOTTTUXLAKOUG OLTATPLEG Kot pottnTEG, KOOWC Kal N TTPOCWITILK OCUVEVTEUEN EVWTILOV TNG
Erutporntrig A§loAdynong.

NapakaloUvtat oL evéiapepOueVOL/e¢ va SNAWOOUV TN CUMMETOXN TOUG £wg Kot TRV Tetdptn, 18

louviou 2025, anooctéAAovtag Thv Aithon (Kot To cUVOSEUTIKA SIKOLOAOYNTLKA) NAEKTPOVIKA OTNV

AvarnAnpwtpla Kadnyntpia kot AteuBivipla tou Epyactnpiov Atapipiong kot AnHooiwv IXEcEwV-
ADandPRLAB ka. Mniéttu Toakapéotou, (TpuRpa Emwkowwviag, Méowv kot MoAttiopov), kabwg ko
otov K. Mrtdko Kuplako, urmteBuvo yLa thv e§EpXOMEVN KIVATIKOTNTA TWV (OLTNTWV TOU IPOYPAHOTOG
oto MNavrtewo Maveniotrio.



NMPOrPAMMA

To poypappa poodEpeL 6ToUG PoLTNTEC Hia Lovadiki eukalpla va e€epeuvrioouv Tn oUVEeon avapeoa
ota apwpata, Tty gpmoptk tawtotnta (branding) kot to ateOntnplakd/ moAU-aodNTIKO UAPKETIVYK
(sensory marketing) péow tO00 SLASIKTUAKC CUVEPYAGLOC OGO KOl PLOC OTTOAUTNG LOVOSIKAC BLWUOTLKAG
gunelpia otn oAk PBLEpa.  OL ocuppetéxovteg Ba AdBouv PEPOC Ot SNULOUPYLIKA €pyaoThpla,
masterclasses amno ldkou¢ Kal MPOKTIKEG Spaotnplotnteg (hands-on activities ) pe otdxo thv avamtuén
£vo¢ olokAnpwuévou fragrance concept— amo tov oxedlaopd TOU apwpatog (scent design) €wg T
cuoKeuaoia Kal to adnynua tou brand (brand storytelling). To mpdypappa PoAyeL T SLAMOALTLOULKNA
cuvepyooia Kal TNV eruxelpnuatiky okédn, mpoetolpalovrag toug/ TG doutntég/ doltntpleg yla
otadlodpopia oto papketvyk moAuteleiag (luxury marketing) kot otn dlaxeiplon umoplkwv onUATWY
(brand management).

. Participants will engage in creative workshops, expert-led masterclasses, and hands-on activities to
develop a complete fragrance concept—from scent design to packaging and brand storytelling. The
programme fosters intercultural teamwork and entrepreneurial thinking, preparing students for careers
in luxury marketing and brand management. Final projects will be presented collaboratively, combining
insights gained through virtual learning and real-world exploration.

» Oa nponynBel n ewkovikr Spaotnpldotnta, otig 03 loudiou 2025.

» H Spaotnplotnta pe ¢uaoLKr mopoucia MpOKeLTaL va ripaypotonolnei otn Nikata, FaAdia, katd
To daotnua 21 €wg 25 louAiov 2025.

» Me 1o mépag tng dpUoLKAC SpacTNPLOTNTOC, Ol CUUUETEXOVTEC/ CUMUETEXOUOEG Ba MapoUaLAcOUV
opadIkEG epyaocieg mou Ba cuvdualouv insights amod to cUvolo Tou TpoypAupatog (virtual & otn
FoaAAkn PiBLEpa kal ol omoieg Ba aflohoynBouv.

ITouG enLTtuXOVTeG Ba amoveunBel BePaiwong cuppetoxng 3 ECTS.

KANONEZ XPHMATOAOTHZzHZz

YUpPWVA LE TOUG KOVOVEC XPNUOTOSOTNONG TOU Ipoypappatog Erasmus+, «EMIXOPHIHIH MNA ATOMIKH
YMNOZTHPIZH (Ma kdaBe Kpatog Méhog tng E.E. kat Tpitn Xwpa ocuvbedSepévn pe to mpodypappa i Tpitn
Xwpa 1N cuvSESEPEVN LIE TO TIPOYPAUUA)», N XPNHATOSOTNON TWV LETOKIVOUEVWY KaBopiletal wg eENG:

Opaodeg pe Avyotepeg
Evkapieg

Awapkero Kivnrikotnrog

ne ®vcikn Mapovsia Hooo Emyopriynong

+100 gvpd Yoo OAOGKANPN
"Ew¢ v 14" nuépa 79 gvpd ™V NuUépPaL ™mv nepiodo ™mg
KIVNTIKOTNTOG




. DoltnTtéC Kot TPOoohATWE ATOPOLTHOAVIEG TTIOU CUUHETEXOUV OE BPayuxpovia KLVNTLKOTNTA HE
duoikr mapoucia, AauBdavouv to OGO Twv 79 gUpW avd NUEpA £wG Kol TNV 14n nuépa tng
Spaotnplotntag. Emiong, Aaupdavouv xpnuoatodotnon UdPoug 309 gupw ywa tTnv KAAuyn Samavwv
tafldlov mou urmoloyiletal Baocsl XALOUETPLKAG AMOOTOONG QVAPECH OTOV TOTMO TIPOEAEUCNG TOU
HETAKLVOUEVOU KOlL OTOV TOTO SLe€aywyng tTng SpaotnpLlotnTag, Kol 0 AUTO LoXUOUV oL TLUEG ava {wvn
XALOMETPWV.

. Qoltntég Kol TMPOoPATWG amMOoPOLTHOAVTEG E ALYOTEPEG EUKALPIEG TIOU OCUMUMUETEXOUV OEF
Bpaxuxpovia KnTIKOTNTA e duaolkr mapoucia, Aappavouv mMpocHEeTn emLyopnynon OTNV OTOWLKN
uTtootrplEn moooL 100 supw yla GUOLKH KLVNTIKOTNTA SLAPKELOG 5-14 NUEPWV.

. Xpnuotodotolpeveg nuépeg taltdiou:

= Qoutntég Kol MPoodATw AmodOLTOAVTIEG CUMMETEXOVIEG OE BPAXUMPOBECUN KLVNTIKOTNTA
Suvavtat va AaBouv £wg Kal SU0 NUEPEC TaELdLoU ou xpnuatodotouvtal ormd KovOUALA OTOMLKNG
UTIOOTAPLENC.

= Je meplmtwon MPAcLVNG LETOKIVNONG UE HELWUEVO TIEPLRAANOVTIKO AMOTUTTWHUA, OL POLTNTEC KOl
oL mpoodATwWS AnodoLTHoaAVIEG 08 BPayuUXPOVLIO KLvnTIKOTNTA Suvavtal va AdBouv £wg Kal
TE00EPLG EMUTALOV NUEPEC TaELSLOL TToU XpnpatodoTouvTal amo KovOUALA OTOULKAG UTTOOTHPLENC.

AIAAIKAZIA AITHZHZ
H Aitnon umoynolotntag amoteAeital amd ta akoAouBa SikaloAoynTka:

e Ailtnon (ta media pe KitpLvo XpwHa €V CUUTIANPWVOVTAL).

e Buoypadiko Inpeiwpa ota EAANVIKA 1 oTa AyyALKad.

e Avtiypado* Tou avwtepoU EMMESOU TMILOTOMOLNTIKOU TG ayYALKNG YAWooa (*OXL EMLIKUpWUEVOL
avtiypada- amAég dwrotumieg).

e AvaAutikr BaBpoloyia (yia toug mpomtuylakoUg holtnTeg)

OAa ta dvwBL Sikatohoyntika amootéAlovTal NAEKTPOVIKA o€ €va email pe titho Bépatog «AITHIH BIP +
ONOMATEMQNYMO» otnv AvanAnpwtpla KaBnyntpla ka. Mmnéttu Toakapéotou (btsaka@gmail.com),
Ko Kowvornoinon oto Npadeio Erasmus+, otov K. Kuptdko Mrniako (outgoing.erasmus@panteion.gr).

MpoBsopia kataBeong eivan n Tetaptn, 18/06/2025.



